
Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 
News, the independent 
website devoted to luxury 

yachts, has a new look and a 
new URL. Re-launched to 
provide a contemporary, 

dynamic design, waterfall 
menus on every page make 
it easier to access both cur-

rent and archival content, 
grouped under intuitive 
categories like ‘Yachts’, 

‘Builders’, ‘People’, and 
‘Events’. A slideshow di-
rectly beneath these menus 

on the homepage offers top 
stories of the day, with links 
leading to full articles. Its 

new URL is www.megayacht 
news.com (previously .org). 
    Bryne says her site has 

excelled in capitalizing on 
the growing use of internet 
based news and story ex-
change. It was named in The 

Helium Report’s (now Halo-
gen Guides) best yacht blogs 
list, received third place in 

the Original Online Content 
Category for BWI’s annual 
awards in 2009, and is the 

go-to yachting source for 
Reuters, CNBC, 
Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-
day Times, CNN.com, and 
others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 
daily Megayacht News feed 
was also syndicated by 
YachtWorld. com and 

Boats.com.  
 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 
Kenton Smith Marketing will 

head up strategic dealership 
marketing efforts for Legen-
dary Marine. She will serve 

as both agency of record 
and the dealership’s official 
in-house director of market-

ing, overseeing marine mar-
keting for four dealership 
locations in Destin, Panama 

City and Ft. Walton Beach, 
FL, as well as Gulf Shores, 
AL. Contact Kenton Smith 

at wanda@kentonsmith 
marketing.com.  
 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-
pointments to its National 

Advisory Council including 
Bob Adriance, editor of 
Seaworthy magazine. He 

joins Dean Travis Clarke, 
executive editor, Sport Fish-
ing and Marlin magazines 

who continues service. Both 
are BWI members. 
    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-
member association on fed-
eral and state issues critical 
to recreational boaters. 

Throughout the years it has 
debated policy topics rang-
ing from unfair fees and 

taxes to today's hot-button 
issues such as the increasing 
levels of ethanol in gasoline, 

mandatory life jacket wear, 
marine protected areas and 
homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 
Power has been preparing 
to promote a new client, 

Ditec USA, at the Miami 
Boat Show. She discovered 
the company when she pur-

chased an Audi and wanted 
protection for the light col-
ored car and convertible 
top. After experiencing 

what she calls "The Ditec 
Difference" -- a finish that 
makes dirt, dust and con-

taminants a non-issue for 
'clean freak' vehicle and 
vessel owners -- she sought 

the company as a client for 
the marine industry.  
    DeMartini booked the 

deal in early January at the 
Palm Beach International 
Speedway where, “It was 

really fun to drive my car 
around the road course at 
the raceway!" Contact her 

at md@prpower.biz. 
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The second Boaterz ‘n Bikerz 

Hull of a Tour: “The Free-
dom Ride” brought together 
a few dozen media and ma-
rine industry executives for 

an historic 2000-mile, nine-
day boating and motorcycling 
adventure from Sarasota, FL 

to Washington D.C. Partici-
pants could ride a leg or two 
or the full route, which in-

cluded scenic backroads up 
the east coast, coupled with 
boating stops at Freedom 

Boat Club locations in Sara-
sota and Saint Augustine, FL; 
Savannah, GA; Myrtle Beach, 

SC; and Annapolis, MD.   
  Organized and produced by 
BWI member Wanda Kenton 

Smith and routed by Road 
Captain Jim Krueger of Regal 
Marine, title sponsor was 

Freedom Boat Club with 
media sponsor Soundings 
Trade Only. Kenton Smith, 

columnist for STO, blogged 
and posted pictures daily. 
   Several Freedom Boat 
Clubs hosted waterfront bar-

beques or meals en route. At 

the Annapolis club, 

boat rides enhanced a 
performance by the 
Blue Angels as part of 
the U.S. Naval Acad-

emy’s annual commis-
sioning ceremonies. 
Boating magazine’s 

John Page Williams 
and Yachting’s John 
Wooldridge joined 

the riders for these 
festivities. In keeping 
with its theme, riders visited 

other historic sites including 
the U.S.S. Yorktown in 
Charleston, SC; the Wright 

Brothers National Memorial 
in Kill Devil Hills, NC; Wil-
liamsburg, VA; the Gettys-

burg Battlefield; and Monti-
cello in Charlottesville, VA. 
   A highlight for many was 

active participation in Rolling 
Thunder, a ride from the 
Pentagon to the Viet Nam 

Memorial Wall. The largest 
peaceful demonstration in 
the country, 900,000 motor-
cycles rode in the parade 

held Memorial Day weekend 

to raise awareness of POWs, 

MIAs and pay tribute to vet-
erans and the military. 
   Besides marine industry 

editorial coverage, the event 
was picked up and featured in 
news sites throughout the 

U.S. and in several countries 
abroad. BWI member and 
event rider Marilyn DeMar-

tini, owner of PR Power, is 
writing two features for mo-
torcycle media Thunder Press, 

while Kenton Smith is writing 
a feature for Born to Ride 
magazine, which has already 
included coverage in its 

Women’s World edition. 

Boaters & Bikers Take Freedom Ride 
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New Boat Sales Gain 6.4%  
NMMA’s recently issued 

2014 Recreational Boating 
Statistical Abstract reports 
growth for the $35.4 billion 
U.S. recreational boating 

industry, with an estimated 
171,500 new powerboats 
sold in 2014, an increase of 

6.4 percent over 2013. 
   “We’re seeing sales in-
creases across a number of 

boat categories with the larg-
est increase from smaller 
fiberglass and aluminum out-

board powerboats,” said 
NMMA president Thom 

Dammrich. “Marine manufac-

turers have been introducing 
smaller, more versatile boats 
at lower price points that can 
be used for activities from 

fishing to cruising with family 
and friends, making boating 
accessible for newcomers.”  

   In other categories, new 
sailboats sold at retail in-
creased 33.9 percent to 

7,500 units and new personal 
watercraft sales increased 
21.6 percent to 47,900 units. 

   Leading states in 2014 sales 
of new powerboat, motor, 

trailer and accessories, were: 

Florida, $2.3 billion, up 22.5% 
from 2013; Texas, $1.3 billion, 
up 11.9%; Michigan, $762.4 
million, up 13.1%; Minnesota, 

$601.5 million, up 3.9%; New 
York, $597.8 million, up 7.3%; 
North Carolina, $580.2 mil-

lion, up 16.9%; Wisconsin, 
$560.3 million, up 2.9%; Cali-
fornia, $546.8 million, up 

20.9%; Louisiana, $529.9 mil-
lion, up 11%; Alabama: $457.7 
million, up 19.6%. 

   Contact Kelly Kaylor, kkay-
lor@nmma.org. 

Bikers assemble at a 

Freedom Boat Club 
marina before heading 

off to a day’s cruise. 
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